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2. Propaganda, construction of social imaginaries and common sense 
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3. Populism, antagonism y hegemony 
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4. Materials and methods 
4.1. Objectives 
                                                          
 





4.2. Content analysis 







Year 1.(2014) 2.(2015) 3.(2016) 
Extension  Number of pages 






Function of the image 
(García Yruela, 2003) 
1. Informative 2. Demonstrative 3. Symbolic 4. Illustrative 
5. Entertaining 6. Several 
Type of image 1. Photography 2. Drawing 3. Mixed 
Relation image-text 
(Erausquin, 1995) 
0. None 1. Opposition 2. Complementarity  
3. Autonomy 
Section 0. None 1. Foreword 2. Breaking News  
3. Report 4. Article 5. Wisdom 6. The Enemy´s Word 7. 
Feature 8. News 9. Special  
10. Statement 11. Islamic State Report 12. To our sisters 
13. Interview with… 14. Among the believers are men 15. 






t Theme 1. State affirmation 2. Unique merciful state  
3. Secure space 4. Land of emigration 5. Other  
6. Several 
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4.3. Material of analysis 
 
 





Number of analyzed 
pages 
1 33 26 
2 44 14 
3 42 10 
4 56 8 
Audience 0. Unkown 1. Muslim women 2. Muslim men 3. Muslim 
children 4. Foreign Muslim  




1. Conviction 2. Persuasion  
Relation with other 
contents 
1. Attack to enemies 2. Conquest of new territories 3. 
Conflict in Syria 4. Conflict in Iraq 5. Militar operations 6. 
Islamic doctrine 7. Several 8. Others 
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5 40 18 
6 63 5 
7 83 11 
8 68 5 
9 79 11 
10 79 2 
11 66 2 
12 66 2 
13 56 7 
14 68 11 
15 82 4 
TOTAL 925 (14.7%) 
5. Results 
5.1. Recognition, quantification y analysis of the space of us  
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Table 3. Frequency of analyzed texts by year ago 
Year Frecuency Percentage 
2014 19 48.7 
2015 15 38.5 
2016 5 12.8 
Total 39 100.0 
5.2. Identification, quantification y analysis of visual resources  
Table 4. Presence of images in analyzed texts  
Year Frecuency Percentage 
One 9 23.1 
Two 9 23.1 
Three or more 21 53.8 
Total 39 100.0 
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Table 5. Type of image in analyzed texts  
Year Frecuency Percentage 
Photography 84 93.3 
Drawing 5 5.6 
Combined 1 1.1 
Total 90 100.0 
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Figure 1. Example of a symbolic and complementary photography about the uniqueness of God 
(Tawhid) and the duty to the parents 
Table 6. Function of the image in the analyzed texts 
Function Frecuency Percentage 
Informative 6 15.4 
Demostrative 9 23.1 
Symbolic 13 33.3 
Illustrative 2 5.1 
Several 9 23.1 
Total 39 100.0 
 
 
Table 7. Relation image-text in the analyzed texts 
Relation Frecuency Percentage 
None 3 3.3 
Complementarity 83 92.2 
Autonomy 4 4.4 
Total 90 100.0 
5.3. Characterization and evaluation of themes, nature and types of contents 
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Table 8. Section where the analyzed texts appear  
Section Frecuency Percentage 
None 6 15.4 
Foreword 3 7.7 
Breaking News 1 2.6 
Report 11 28.2 
Article 2 5.1 
In the Words of the 
Enemy 
5 12.8 
Feature 2 5.1 
News 2 5.1 
To Our Sister 2 5.1 
Interview with… 3 7.7 
From the Pages of 
History 
1 2.6 
Kikmah 1 2.6 
Total 39 100.0 
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Figure 2. Sample of photographies of the repairs by ISIS 
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Figure 3. Agents of ISIS keeping the order in a new conquer province 
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Figure 4. General argumentation of the category land of emigration  
Table 9. Themes of the analyzed texts  
Themes Frecuency Percentage 
Statal afirmation  16 41.0 
Secure space 5 12.8 
Land of emigration 5 12.8 
Others 3 7.7 
Several 10 25.6 
Total 39 100.0 
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Table 10. Relation of the texts with other contents  
Other contents Frecuency Percentage 
Attacks to enemies 2 5.1 
Conquest of new territories 11 28.2 
Conflict in Syria 1 2.6 
Conflict in Iraq 3 7.7 
Islamic doctrine  12 30.8 
Several 7 17.9 
Others 3 7.7 
Total 39 100.0 
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Table 11. Audience of the analyzed texts  
Audience Frecuency Percentage 
Unknown 1 2.6 
Muslim women 2 5.1 
Muslim men 2 5.1 
Muslim children 1 2.6 
Foreign Muslim  2 5.1 
Enemy 1 2.6 
Community 18 46.2 
Several 12 30.8 
Total 39 100.0 
Table 12. Types of argumentation 
Argumentation Frecuency Percentage 
Conviction 16 41.0 
Persuasion 23 59.0 
Total 39 100.0 
6. Conclusions 
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